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Narrative theory as a scientific approach emerged in the field of literary studies and, at first, was used
for the analysis of fiction. In the second half of the 20th century, works of poststructuralists, who perceived
reality to be kind of a text, led to the spread of the narratology in the humanities: history, psychology,
sociology, political and communication studies. The digital times have made narratology more popular than
ever. However, in the field of Ukrainian political studies, narrative analysis is used quite rarely. Thus, this
study aims to define the key characteristics of the term «narrative» and the ways of its studying in the most
cited publications in the Web of Science base (in the fields of Political Studies and Communications).

Study of research in the field of narrative and political communications helps us to underline five main
characteristics of a narrative. Narrative is a suitable form for making sense of reality — both in the
everyday life and in the political studies. Within the latter, a dominant and alternative narratives may be
differentiated, whereas a question about the ratio of official and alternative narratives remains mainly
unanswered, and in the digital times in particular. Additionally a narrative have a reference possibility,
thus it’s always connected to some extra-textual (or extra-narrative) features, and an audience should add
some additional knowledge to interpret a story. However, a political narrative should have a factual basis
and to reflect the reality (for a literature narrative it’s not obligatory). Narrative is also linear and
predictable. As far as a narrative has a plot, it helps to put in in a temporal sequence some facts and events.
Thus, meanings of a narrative are predestined, sometimes a narrative may be a reason for biased attitudes.
And to sum up, a narrative has dramatic nature and engaging character. Thus, as a rule, an audience
perceive a narrative uncritically.
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Narrative theory as a scientific approach emerged in the field of literary studies and, at first, was used
for the analysis of fiction. Works of Russian structuralists — Mikhail Bakhtin and Vladimir Propp — are
considered fundamental for narratology. Bakhtin claims that there is always a dialogue between an author and
a character, and a text should contain a polyphony, a variety of voices, which are conducted by the author.

In the second half of the 20th century, works of poststructuralists, who perceived reality to be kind
of a text and objectivity to be dead, led to the spread of the narratology in the humanities: history,
psychology, sociology, political and communication studies. Pursuant to the narrative theory, the reality-
text is constructed with the help of different narrators, whose narratives compete with each other. However,
all these narratives are not complete because narrators select and interpret facts according to their
worldview, ideology, professional tasks, etc.

The digital times have made narratology more popular than ever. According to Ganz, it was the
narrative, which helped Obama to win the election in 2008 [13]. «The battle of narratives» concept is used
in modern propaganda and conflict perception studies (the US war against terrorism vs Al Qaeda’s
narratives [10]; Western countries vs pro-Islamic State’s narratives [23]; Russia vs the West narratives
[20]). In reality of alternative facts, post-truth and post-factual democracy [16], «impolitics» [21], anti-
politics [9] narratives may be much more powerful than facts. Personalization of modern politics also
makes narratives a leading form of political communication [1], [24]. However, in the field of Ukrainian
political studies, narrative analysis is used quite rarely. Our search in Vernadsky National Library electronic
collection of PhD theses in political studies did not show any results. There were only several research
papers, whereas scholars in other fields (sociology, psychology, philosophy, history and, of course,
philology) widely exploit the narrative approach. Thus, this study aims to define the key characteristics
of the term «narrative» and the ways of its studying in the most cited publications in the Web of Science
base (in the fields of Political Studies and Communications).

© Steblyna N. O., 2019

95



ISSN 2519-2949 (Print); 2519-2957 (Online) «ITOJITUYHE XUTT» 3-2019

Key characteristics of narrative

Making sense of reality

Narratives are the basic form for sense construction, people use them to understand reality they live in.
Narratives are widely constructed by all people «to weave together fragmented observations to construct
meanings and realities» [19, p. 36]. Fischer even uses such term as «Homo Narrans» to underline this,
«the narrative paradigm sees people as storytellers — authors and co-authors who creatively read and
evaluate the texts of life and literature. It envisions existing institutions as providing ‘plots’ that are always
in the process of re-creation rather than as scripts; it stresses that people are full participants in the message-
making, whether they are agents (authors) or audience members (co-authors)» [12].

As far as the narration becomes the only way to understand reality, all people («agents» and «co-
authorsy) are taking part in the ongoing process. In this idyllic picture all the people are active in designing
the narrative. However, we may claim that some «agents» come along with more persuasive narratives or
have more resources to reach agenda with their «stories».

Jones and Mcbeth tell about similar «democratic» way to form a narrative in studying politics, «First,
in policy areas of high uncertainty, complexity, and polarization, policy narratives... and arguments... are
identified. Second, alternative narratives that do not conform to the dominant policy narrative(s) defined in
step 1 are identified. Next, the two groups of stories identified in steps 1 and 2 are compared and a grand
policy metanarrative is derived from the comparison» [18]. Here we do not know, how to measure the ratio
of «dominanty» and «alternative» narratives. However, this may be important to evaluate both quality and
diversity of the «metanarrative».

Some scholars claim that there are some leading actors in general narrative production. For instance,
McComas calls mass media a «most visible and important storyteller» [19]. However, politicians may also
use narratives to explain their actions or reach the voters [25]. There is also a research in the state narrative,
which dominates some social groups, for instance, asylum seekers (See [3]). Considering the function
of narrative in the organizations, Mumby states, «narratives not only evolve as product of certain power
structures, but also function ideologically to produce, maintain and reproduce those power structures» [22,
p.- 113]. We may suppose that in the organizations as well as in politics official (or dominant) and
alternative narratives coexist. However, the official narrative, having some features, which differentiate it
from others, has some priorities and is perceived as more significant.

Mumby believes that narratives in the organizations «often articulate an organizational reality that
is accepted as ‘the natural order’ and ‘an ideological force’ that articulates a system of meanings which
privileges certain interests over others» [22, p. 114]. This peculiarity of a narrative may work
in politics and society as well, where resources may predefine the construction of more powerful
narrative.

However, there is a question about the ratio of official and alternative narratives in digital times.
Studying protest networks during the 2009 G20 London Summit, Bennett and Segerberg found out that
the more personalized opportunities a coalition adopt, the stronger network it may maintain [1, p. 25]. Thus,
the Internet encourages the production of personalized narratives and helps common people form networks,
as a result, their narrative salience may increase.

One more observation of making sense of reality. According to Capoccia and Kelemen, narratives may
be used not only by common people but the narratives may also help recreate decisive or «troubled»
periods in politics. Narrative unites diverse decisions and actions in one story and «reconstruct the possible
outcomes of the decisions that were made and... the possible outcomes of those that could have been made
but were not» [7, 357]. And here we must define narrative as a «a particular category of communication and
a method of cognitive organization» [18, p. 329-330].

A possibility to refer «to some beliefs and desires»

Bevir and colleagues define narrative as «a form of explanation that works by relating actions
to the beliefs and desires that produce them» [2]. These beliefs or desires may be personal or collective
ones. According to the scientists, conditional connections such as beliefs and desires are essential
for narratives. Additionally, narratives «explain actions and practices without evoking the idea
of necessity» (as in natural sciences) [2].

Thus, narratives work in the sphere of subjectivity, have explanatory nature and help to form individual
experiences. Moreover, narratives are flexible and put us in reality of contested stories (as far as narratives
are based on our «desires and beliefs», some of them may be more enjoyable and trustful). However, Bevir
and colleagues claim that it is important to differentiate narratives in fiction and narratives in political
studies, «Political scientists offer us narratives that strive, to the best of the narrator’s ability, to capture

96



I[TOJITUYHA KVJIbTYPA TA IJEOJIOT'TA

the way in which events did happen in the past or are happening today, whereas writers of fiction need not
to do so. Political scientists cannot ignore the facts, although we must accept that no fact is simply given
to themy» [2].

Narrative linearity and predictability

Jones and McBeth add to the definition some formal elements: «a story with a temporal sequence
of events unfolding in a plot» [18], thus, it is an explanation in the form of a story with a plot, which
determines certain order of events. As explained by McComas and Shanahan, «Plots generally require
a sequential, linear unfolding» [19, p. 37]. Here also a term «narrative arc» may be used. The arc is
a narrative logic, which determines some consequence of events.

As far as we have a story with a plot, some «dramatic moments» and characters are also required.
In their definition, Jones and McBeth do not mention a possibility of a narrative to refer to anything,
however, they claim that a narrative contains «symbols» (which may be interpreted with a reference to
something) and «archetypes» [18]. For the authors, the archetypes are connected with the characters.
Besides, Jones and McBeth argue that the narrative «culminates in a moral to the story» [18]. Their
definition has both — formal characteristic of a narrative (the plot, dramatic techniques and a special type
of ending — moral culmination) and interpretative ones, symbols, archetypes and the moral as well — moral
refers to special norms and beliefs.

Narratives may be perceived not only as plots, where the outcome may be foreseen, but also
as a stricter form — a «script», which generates people’s attitudes towards reality they live in (however,
Fischer denies comparing narrative and script, as far as the construction of the narrative is an ongoing
process, whereas the script is predefined) [12].

However, the term «script» may be used in a kind of behaviorist understanding of reality, where
narratives are some models, which define our way of thinking. For instance, Gilliam and Iyengar
discovered the repeated plot in crime stories: «the ‘target’ actions are marked by the sequence» and «there
is a clear sense of what is to come» [14, p. 563]. Thus, repeated events, formed in a linear narrative
sequence, may cause some biased perceptions. According to the authors, narrative fixes some
characteristics of a social group (they write about the race), because authors of the narratives (journalists
in this case) in order to reach a larger audience may exaggerate some sensitive topics [14, p. 570].

Speaking of a narrative plot/script, we should consider the issue of predictability. Taking into account
different events or character’s attributes, one may make a conclusion about the whole story meaning or
refer through symbols or archetypes to certain beliefs, desires or morals. Thus, we should question free
interpretation of the narrative. To combine different elements in a narrative or a story, one needs to select
some facts, characteristics and to ignore others. This concerns a narratee as well. By this connection,
Mumby marks several ways of narrative readings: «political reading of narrative exploits, seeking to create
a disjunction between the privileged (dominant, ideological) reading and that constructed by
the reader/listener» [22, p. 114]. Thus, there are some markers in a narrative, which direct a process
of sense-making. However, here we speak only about a political, not literary narrative, which may be
opened for free interpretations.

Predestination of meanings and narrative vs framing/priming

A narrative may define the way of interpretation, and, thus, it limits the plurality of meanings, which
potentially may be assigned to an event or a person. In his famous paper, Entman compares news media
narratives of two similar incidents: the US shot down an Iranian plane and Soviet Union shot down
a Korean jet. The scientist disclosures two different stories, where the air crash was presented
as a «technical error» (the 1% case) and «massacre» (the 2™ case). The scholar is known for framing
researches, yet in the paper he claims that the frames become salient only within the narrative, «Comparing
media narratives of events that could have been reported similarly helps to reveal the critical textual choices
that framed the story but would otherwise remain submerged in an undifferentiated text» [11, p. 6].

One more interesting observation: mass media narratives do not contradict official ones. In political
advertisement, some narrative techniques may be deliberately created to underline a desirable meaning.
Valentino and colleagues establish implicit and explicit types of «racial messages» and narrative references
in the texts [25, p. 76]. The scholars use the concept of priming (the activation technique of certain topics
in order to cause specific thoughts among the audience) and explain the influence of some techniques
on the audience’s attitudes formation, for instance, a narrator’s comments [25, p. 87].

Both these approaches — framing and priming — emerged within the agenda-setting theory, where
powerful institutions, like government, politicians, big business control public agenda. Thus, the narrative
within this paradigm may also contain «traces of power».
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Engaging character of the narrative

As far as the narratives provide for the selection of facts and meanings, they usually simplify reality
and give an impression of order and comfort. Apart from that, a dramatic character of a narrative helps
the audience to enjoy a story. Thus, simple narrative structure may help some social institutions to
communicate complex issues, for instance, global climate change. McComas and Shanahan claim that it is
essential for society to be acknowledged with social problems, and, it is important to consider a «dramatic»
character of the narrative journalism [19, p. 36]. The scholars suggest a term «narrative cycle» to explain
mass media attention to environmental issue: «The story begins with a crescendo of dramatic claims... that
attracts attention to the issue, peaks with efforts to solve the problem, and then advances to a denouement
and resolution of the story» [19, p. 38].

So, the dramatic elements of a narrative attract attention, and after that, the audience is placed inside
a story. Green and colleagues state that a «narrative world» exists, the audiences enjoy it and associate
themselves with narrative characters [15]. Here we should note the uncritical character of the narrative
perception. Studies by Cin and colleagues support this thesis, «when people are cognitively and emotionally
invested in a story, they are left with less ability (mental resources) or motivation to resist the targeted
message» [8]. One more interesting observation of the authors is the reason of weak resistance to
a narrative: narrative is usually something that was seen by someone. Thus it is more persuasive because it
has a witness. Thus it is easier to believe someone, than check facts by yourself.

To study a narrative influence, scholars also look for some components of narratives, which contribute
to engagement with a narrative. Busselle and Bilandzic designed a scale to measure narrative engagement
with several dimensions: narrative understanding, attentional focus, emotional engagement, and narrative
presence [6]. In their second paper, the authors discuss the cases when the audience perceives a narrative
as unreal: fictionality, external realism (match with external reality), and narrative realism (coherence
within a story) [5].

Conclusion

Telling stories is a basic human need. With the help of stories people teach and entertain each other,
communicate their experience, understand themselves. And of course, narratives may be widely used in the
public sphere as means of persuasion, form of explanations and attracting attention. Additionally, narratives
have some possibilities for manipulation, thus, in the times of information overload, «speed culture» such
simple forms of communication may distort the reality. Moreover, nowadays narratives may be constructed
by activists and protesters, who spread the virally on the Internet. And in Ukraine, where the hybrid war has
been launched by Russia, narrative studies in the field of political communications should be more
widespread.

As far as our review considered the most cited publications in Web of Science, we don’t define
the peculiarities of a narrative in the digital times, however, it might be a significant question.

Study of research in the field of narrative and political communications helps us to underline the main
characteristics of a narrative. Narrative is a suitable form for making sense of reality — both in the everyday
life and in the political studies. Within the latter, a dominant and alternative narratives may be
differentiated, whereas a question about the ratio of official and alternative narratives remains mainly
unanswered, and in the digital times in particular. Additionally a narrative have a reference possibility, thus
it’s always connected to some extra-textual (or extra-narrative) features, and an audience should add some
additional knowledge to interpret a story. However, a political narrative should have a factual basis and to
reflect the reality (for a literature narrative it’s not obligatory). Narrative is also linear and predictable.
As far as a narrative has a plot, it helps to put in in a temporal sequence some facts and events. Thus,
meanings of a narrative are predestined, sometimes a narrative may be a reason for biased attitudes. And to
sum up, a narrative has dramatic nature and engaging character. Thus, as a rule, an audience perceive
a narrative uncritically.
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Cmeonuna H. O. Hapamue y yapuni nonimuunux KOMyHiKayiii: nioxoou 00 6ue4eHHs y Haubinbul
yumosanux cmammsx iz 6aszu oanux Web of Science

Teopis napamugy K HAYKOBULL HANPAM 3 AUGNACS Y YAPUHI TiMepamypo3Ha6cmed i Cnouamky
BUKOPUCMOBYBANOCA OJisl AHANI3Y XY004CHIX meopi. OOHak y Opyeitl nonoguni XX cm. pobomu
CMPYKMYPANicmia, siKi CnputiMany pearbHiCms K MeKCm, Npu3eenu 00 moeo, wo Hapamusu Cmaiu
npeomemom 8UBHEHHS )y yMaHimapucmuyi. coyionozii, nonimonoeii, icmopii ma in. Ilonyiaprnum yeu
HANpaM TUMAEMbCA | Cb0200HI, 3a uacie yughposoi Kynemypu. Hessasxcarouu Ha wupoke nowupenus
Hapamonozii y pobomax 3axiOHux yyeHux, 8 Ykpaiwni, y yapuri noiimuyHux KOMyHIiKayili Hapamusu pioko
cmaromo npeomemom gugueniss. Came momy mMemoio Ybo2o OOCAIONHCEHHS € 02710 HAUDLIbI YUTNOBAHUX
00CAIOMNHCEeHb 13 NOIIMUYHOT KOMYHIKAYIl, wo eueuaroms Hapamus, i3 6asu oanux Web of Science, ma
BUZHAYEHHS NPOBIOHUX XAPAKMEPUCTIUK MEPMIHY «HAPAMUB.

Yevoeo suoxpemneno n’ame maxux xapaxmepucmux. Ilepuwa — napamue € ¢hopmoro ocmucnenms
PeanbHOCHI, Wo Modice 30TUCHIOB8AMUCS K WOOEHHOMY dHcummi, max i 0Jist 6UGUEHHSL NOAIMUYHUX NPOYECIs.
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B medrcax ocmannbo2o nioxo0y mosicyms 8UOKPEMIIOSAMUCT OOMIHAHMHUL [ AIbMEPHAMUBHT HAPATNUGU.
Ilpome ixne cniegionoutents y noIMuUYHOMY OUCKYPCE TUUAEMbCS HeBUBHEeHUM. [[pyea — 30amuicmb
Hapamugy siocunamu 00 NeGHUX Gipysanb ma oaxcans. IIpu ybomy noLimuuHi HApaMueu Ha GIOMIHY 6i0
XY0021iCHIX Maloms bazysamucs we Ha paxmax i iobusamu peanvricmo. Tpems — ninitiHicms i
nepeobauysanicme Hapamusy. OCKiIbKu HAPAMUBE MICMUMb CIOJHCEN, 8iH QONOMA2AE YROPAOKYBamu nooii
ma a6uwa y 4acosy nociio08HiCmb.

Oxpim moeo, i3 mouxu 30py OIXelgopuUCmMCcbKo20 RIOX00Y, HAPAMUBE MONCE NOPIBHIOBAMUCS
31 «cyenapiemy i Micmumu mooeni nogediHKu Yy po3yMiHHA Aeuwy yu nodid. Takum uunom, éin 3abe3neyye
nepeobauysamny peakyiro Ha HUX, a IHKOAU HABIMb NPU3BOOUMU 00 NOPOOJICeHH sl ynepeddceinb. Yemeepma —
obmediceHicmy inmepnpemayil 3Havenb Hapamusy. Hapamue nonimuunuti Ha 8i0MIHY 610 XYO0IHCHbO2O
00MENHCYE MHONCUHY ZHAUEHD T MOdICe MICTUmMU Y COOI «BI0OUMKU 81A0U», MOOMO NPOCYBAMU Mi SHAYECHHS,
KL Oyau y Hboeo 3axnadeni. I1'ama — Opamamuuna npupooa i 30amuicms 00 3a1y4elHs ayOumopii.
3aeosaku yiu xapakxmepucmuyi Hapamue 3a36Utatl CNPUUMAECMbCA HEKPUMUYHO | MAE 3HAYHY HEPEKOHYIOUY
30amuicmo.

Knrouoei cnosa: nonimuunuil Hapamue, XapaxmepucmuKy Hapamuey, croxcen Hapamuay,
CRPULHAMMSA HAPAMUBY
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